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JEWELLERS TAKE THE ‘S

t-weight 1nvestment products to retaln customers

With gold prices rising, introduce ligh

DILIP KUMAR JHA
Mumbai, 8 September

mid fear of con-

sumers’ migration

due to high prices

from gold to other
competing luxury segments,

manufacturers have
introduced light-weight in-
vestment products.

India’s leading bullion deal-
er RiddiSiddhi Bullions Ltd
(RSBL), has introduced 100-
milligramme (one-tenth of a
gm) gold petal or foils, the first
ofits kind, in India. Currently,
the company produces gold foil
on order for bulk consumers,
like companies. However, in-
dividual consumers can also
avail of it with a minimum or-
der of 100 foils. RSBL plans to
make it available for retail con-
sumers by the end of this year.

“Each of our foil accompa-
nies a certificate in a tamper-
proof packing which ensures a
guarantee of purity. Since we
also offer a bnyback facility,
like other products with high-
er denomination available in
the mm'ket. investors can avail
of a piece at the current price
plus 50 for all other charges
per piece in the open market
by December,” said Samir

BETTER MOVES

H RSBL introduces 100 mg
mallest gold

W Consumers can
accumulate petals to
convert into higher size
products

m Shree Ganesh Jewellery

offers 500 mg coins

o Gold price up 44.2 per cent
in rupees and 47 per cent
in dollar in one year

o Demand in India is set
to breach 1,000 tonnes
in 2011, according to
WGC

Shah, head, sales at RSBL. This
means, a consumer can buy a
piece of gold petal with a small
investment of 3325, which can
be accumulated over a period
of time to convert into higher
grammage of jewellery, coins
or bars,

Gold petal of minimum one

gramme is available for futures

trad.mg at the Multi Commod-
ity Exchange (MCX), where a
retail consumer may not nec-
essarily go with the purpose of
physical delivery.

According to Ashok Mi-

nawala, former chairman of
the apex domestic trade body,
the Gems & Jewellery Trade
Federation, jewellers have in-

creased focus on gold bars: s;tﬂx

anmwodmmwul:me
with a guarantee of purity and
trust, sales of these products
have increased in the last one
to two years. Especially, con-
sumetsw!ﬂamallsavmghave

: Gold demandhasbeenin-

creasingin India over the last
twoyears and is set to breach
1,000 tonnes in 2011, accord-
mgtotheWuﬂdGoldemL
as againnt 763 tonnes in the

previous
Yet,amajnntyofmaﬂcm—

coins, leather bags, mobiles
‘and other such luxury items.

'ROUTE

cent rise in jewellery con-
sumption, at 139.8 tonnes in the
first quarter of the current fi-
nancial year, compared to
119.4 tonnes in the same quar-
ter previous year. Similarly,

gold’si demand has
alsomwn?ﬂperommlm

for Parekh

managing
“We were forged to

This will be arrested with the i

introduction of products like

the gold petal, says an analyst

with a large trading house.
The WGC reported 17 per




